MIBP - COURSE CATALOG
SPRING SEMESTER 2008

Last update: 10.12.2007. All information is subject to change.

Jan 2. - Jan 4. Orientation Week

Jan 7. - Jan 24. Mergers and Acquisitions, 09.00 am — 01.00 pm,
Monday to Thursday

Jan 28. - Feb 14. Global Business Environment, 09.00 am - 01.00 pm,

1" week Monday to Friday, 2™ week New Year Break, 3™ week Monday to Friday
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Jan 7. - Feb 14. Asian Business Environment
(two afternoons per week, dates to be announced)
LI % & $ #
Feb 16.- Feb 24. Break

Feb 25. - March 13. Cross-Cultural Management 09.00 am — 01.00 pm
Monday to Thursday
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March 19. - April 3. Integrated Marketing Communication
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International Strategic Management, (Dates to be announced)
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Global Industry Structures 367 " 5

CHUL WOO MOON, lecturer profile
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Course Description
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Global Business Environment 6 7

Course Description:
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Course Objectives: ™
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Professor Francis Piron
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Asian Business Environment 36 7

Lecturer:
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Cross-cultural Management 367

Lecturer:
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Integrated Marketing Communication 367

5
' 9 1
( 9 #
' T" /
G# # # #
# # # > 0] G#
# / # /
! # g™
# " #
# G
# 3" 5
2 #
H =
# # 2
# /
/> / D
b #
# # / # / #
G # /
# # # G
#
#
#
2 ' #
D ' / # H#t
G #
8/> g # />
= # G
N 7/ / ' #
# G # = # 9
353 5 # /
# # />
D # E
# 8/> 9
*): .
+ )= # # # . /
- & '

@
N



I+ %

()]

+F S
OF S
+F S
+F S
*FF S

B

(Cc N



International Strategic Management
67 "
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